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TUESDAY 11TH APRIL 2023 
4:00PM - 6:00PM | FAM-TRIP | GUIDED TOUR OF THE CITÉ DE 
L’ESPACE (ONLY FOR PMF23 REGISTERED PARTICIPANTS)

@Cité de l’Espace 

The Cité de l’Espace was created 25 years ago to contribute to the attractiveness of 
Toulouse and the Occitanie region as a tourist destination, by drawing on the rich-
ness of the region’s space industry. We invite you to come and experience a 2-hour 
journey to the farthest reaches of the cosmos, to discover the extraordinary life of 
astronauts, to admire space treasures and to set out to conquer Mars!

This is an opportunity to understand why this site, a European leader in the sprea-
ding of space culture, has also become an essential venue for seminars, festivals, 
film screenings, gala evenings and meetings with scientists and explorers.

The available places are reserved only for those who have registered for the event. 
To register, you will need to send an email confirming your attendance to the fol-
lowing addresses: annie.delanghe@univ-amu.fr | hakim.hdouch@univ-amu.fr

A small glimpse of the Cité de l’Epace by clicking here!

https://en.cite-espace.com/
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WEDNESDAY 12TH APRIL 2023
9:00AM - 9:45AM | WELCOMING PARTICIPANTS AT THE PIERRE 
BAUDIS CONVENTION CENTER IN TOULOUSE

Reception of participants at the Pierre Baudis Convention Center with breakfast in-
cluded for onsite participants. Online participants will be welcomed on the strea-
ming platform a few minutes before the official opening of the Place Marketing Fo-
rum 2023.

Streaming links of the conferences and think tanks will be sent to all participants a 
few days before the event.

9:45AM - 10:00AM | OFFICIAL OPENING OF THE PMF23

Welcome in the auditorium and official launch of the new edition of the Place Mar-
keting Forum. Remote participants will be invited to connect to  the session via the 
live streaming links. Opening of the event by Christophe ALAUX, Director of the New 
Place Marketing & Attractiveness Chair, including a brief presentation of the Chair’s 
missions and its achievements. Presentation of the host territory Toulouse - Occita-
nie Region.



10AM - 11:00AM | OPENING CONFERENCE

This plenary conference led by the Chair will bring together elected officials. They 
will discuss their vision and the issues related to the impact of attractiveness initia-
tives on their territories. Thus, the theme of societal transitions, endogenous deve-
lopment (quality of life of inhabitants, mobility, health, safety, etc.) and exogenous 
development (management of tourist flows, investors, territorial employer brand) 
will be addressed. This opening plenary will bring together several elected officials 
from the territories of the Occitanie region, who are already very involved in their 
territorial attractiveness initiatives.

Christophe 
ALAUX 

Director of the 
A&NMT Chair  

IMPGT

Carole 
DELGA

President of the 
Occitanie Region

Arnaud
VIALA

President of the 
Aveyron Depart-
mental Council

Jean-Luc 
MOUDENC

Mayor of Toulouse 
and President of 

Toulouse Métropole

11AM - 12:30 – Conference - Economic development (attract invest) from the 
perspective of the impacts and evaluation of attractiveness initiatives

In the current context of multiple crises and a significant increase in job vacancies 
(+69% between the 4th quarter of 2019 and the 2nd quarter of 2022 according to IN-
SEE data), the impact of attracting investments and companies to territories is at the 
core of the reflections of agencies and territorial authorities. The aim is to prevent 
spatial imbalances and the social, environmental and economic consequences of 
location projects. An international panel of experts will present the strategies, me-
thods and tools that enable them to assess the impact of these projects on their 
territory. A round table of international experts will then discuss the innovative and 
effective nature of these new impact measurement methods.

Lily 
RABINOVICI

Junior economic 
intelligence officer 

risingSUD

Evanne
ISOARDO

Strategy consultant in 
territorial and national 

anchoring - STAN

Asbjørn 
OVERGAARD

CEO - Copenhagen 
Capacity

Seneca 
HOLMES

Director of Equity and 
Neighbourhood Stabi-
lisation – Denver City 
Council – NEST DEDO



Bertrand 
FOUCHER

Director - ADERLY/ 
Invest in Lyon

Christian 
BERNARD

Vice-President 
Montréal International

Charlotte 
DRAULT

Director of 
Operations – Laou

2PM - 3:30PM – Tourism from the perspective of the impact and evaluation 
of attractiveness initiatives

The positive effects of tourism on the development of territories have long been pro-
ven. On the other hand, the ‘‘negative externalitie’’ (congestion, land or environmen-
tal pressure) as well as the social impacts (acceptability, inclusion of inhabitants 
and vitality) are more difficult to define. Far from the debates on the ‘‘end of tou-
rism’’, the idea is to present the new practices of tourism stakeholders, in light of 
these major concerns about societal impacts. Several innovative and/or successful 
territories will present their impact assessment approaches in their ‘‘net zero’’ strate-
gies, and will share their experiences on the mitigating or coping measures they 
have implemented.

12:30 - 2PM – LUNCH BREAK (catering area, networking, job corner)

Vincent 
NIJS

Chief strategist
Visit Flanders

Jaume 
MATA

Head of sustainable 
strategy – Visit Valencia

Jean 
PINARD

Director -  Regional 
Committee for 

Tourism and Leisure of 
the Occitanie Region

3:30PM - 4PM – COFFEE BREAK (catering area, networking, job corner)



Attracting general public events and specific audiences in connection with the MICE 
are objectives associated with the territory’s projects, to increase their residential 
economy. Beyond the effects on the latter, their impacts are also wider because 
they are sources of negative externalities for certain internal stakeholders within 
the territory, and even beyond. What measures and initiatives have been developed 
by territories, alongside with MICE players, to assess their impacts, to change their 
practices and also to optimise the legacy of events? Professionals will present their 
innovative approaches and discuss methods and tools to improve the impact of the 
events sector on these societal transitions.

Béatrice 
EASTHAM

Founder & CEO 
Green Événements

Geneviève 
LECLERC

Director 
MEET4IMPACT

7:30PM - 11PM – NETWORKING EVENING AT THE TOULOUSE MUSEUM

4PM - 5:30PM – MICE (attracting professional events) from the perspective of 
the impacts and evaluation of attractiveness initiatives

A unique evening that highlights the host territory and encourages exchanges 
between experts, professionals and those who are passionate about place marke-
ting and attractiveness. This high point of the event offers participants a friendly and 
informal environment to co-construct and generate new ideas and new internatio-
nal partnerships. 

An award ceremony will be organised following the participants’ votes. The «public 
vote» prize and the «young talent» prize will be awarded to the cases represented 
during the conferences on the first day. 

A small glimpse of the Toulouse Museum by clicking here!

https://www.museum.toulouse.fr/


9AM - 10AM | Think Tank 
Health as a driver of territorial attractiveness

The recent World Happiness Report 2022, conducted by the United Nations, ranks 
more than 150 countries based on their level of happiness. This concern is now re-
flected in several emerging disciplines such as the economics of well-being or the 
geography of well-being. How can we assess the health and well-being assets of 
a territory beyond indicators, mainly oriented towards the material component of 
quality of life? What place should be given to health as a factor of territorial attrac-
tiveness? Experts, researchers and practitioners will share the results of scientific 
studies and examples of inspiring practices in a multidisciplinary perspective.

Laura 
CARMOUZE

PhD in Management 
Sciences, Senior 

Lecturer at IMPGT 
-A&NMT Chair

Isabelle
DIMEGLIO

Vice-President in charge 
of Sport – Aix-Marseille 

University

Bernard 
GUIRKINGER

Vice-President of 
Moselle Attractivité 
in charge of place 

marketing

THURSDAY 13TH APRIL 2023 
8:30AM - 9AM | WELCOMING PARTICIPANTS AT THE PIERRE BAU-
DIS CONVENTION CENTER IN TOULOUSE

Reception of participants at the Pierre Baudis Convention Center with breakfast in-
cluded for onsite participants. Online participants will be welcomed on the strea-
ming platform a few minutes before the official opening of the Place Marketing Fo-
rum 2023.



The principle of a collective, cross-cutting attractiveness project emerges from 
the territorial marketing manifesto. Regardless of the modes of governance and 
partnerships adopted by the territories (governance in project mode, creation of a 
branding organisation, holding structures or merged structures), the objective of 
transversality remains. After having discussed the participation of inhabitants and 
innovative partnerships during the last two Think Tanks, the idea here is to share 
French and international experiences in order to illustrate the strategies and opera-
tional tools implemented to promote this transversality between the various sectors 
of attractiveness.

10AM - 11AM | Think Tank
Governance and Partnerships of attractiveness initiatives

Christophe 
ALAUX 

Director 
A&NMT Chair

IMPGT 

Stefan 
NÖTHEN

Head of strategy 
Hambourg Marketing 

GmbH

Patrice 
VASSAL

Director – Toulouse 
Métropole Attractiveness 

Agency

Domitien 
DETRIE

Director - Agence 
des Pyrénées

Metropolitan areas have been pioneers in the implementation of territorial mar-
keting approaches (Amsterdam, Berlin, Lyon, etc.). They are constantly developing 
their practices around the fundamentals of territorial marketing: new indicators, new 
rankings and tools for comparing metropolises on a national - international scale, 
and finally with collaborative practices between large international metropolises.
Various speakers from the professional and research community will share their ex-
pertise on these major issues. 

11AM - 12:00 | Think Tank
Challenges and perspectives of metropolitan areas

Christophe 
ALAUX 

Director 
A&NMT Chair

IMPGT 

Nathalie 
PRUVOST

Director of 
Attractiveness of MEL 

Lille Metropolis

Emmanuelle 
SYSOYEV

Strategic Development 
Manager – ONLY LYON/ 

ADERLY

Johanna 
HUURRE

Director – Helsinki 
Partners | Invest in

https://anmt.univ-amu.fr/sites/anmt.univ-amu.fr/files/article/the_territorial_attractiveness_and_place_marketing_manifesto-_anmt_chair.pdf


CONTACT US 
POSTAL ADDRESS

21, rue Gaston de Saporta 13625 Aix-en-Provence Cedex 1

 +33 (0)4 13 94 21 73 / annie.delanghe@univ-amu.fr

+33 (0)4 13 94 21 30/ hakim.hdouch@univ-amu.fr

The experts participating to this closing conference will be journalistic experts and/
or managers-technicians of associations of elected representatives. The objective is 
to give feedback on the conferences and think tanks, in particular, what they have 
retained, their perceptions, and the main ideas on which the territories will have to 
work.

12:00 - 12:30 | LOOKING BEYOND – CLOSING OF THE PMF23 EDITION

12:30 - 2PM – LUNCH BREAK (catering area, networking, job corner)

HOW TO REGISTER TO THE PMF23 ?

mailto:annie.delanghe@univ-amu.fr
mailto:hakim.hdouch@univ-amu.fr
http://placemarketingforum.com/rates-registration

